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Source: Visit NC - U.S. Travel Association, 2020

*RECORD BREAKING* 

local tourism expenditures 

– spending at our local 

businesses  just shy of 

$70 million dollars



Tourism put more than
520 local people to work

Visitors spent almost 70 
million dollars at our local 
businesses

The City and the County 
collected almost 1.6 million 
dollars in taxes from visitors

Every County & City 
household saved $380 in 
taxes because of visitors

2019

Source: Visit NC - U.S. Travel Association, 2020



2019

Source: Visit NC -
U.S. Travel Association, 2020



Marketing Updates



$40,000 Co-op with Visit NC

• Travel-Focused Mobile Media & Attribution Program

• Garden & Gun Print & Digital 

• Native advertising – Albemarle & Pamlico Sounds

• Google DMO local business support program

• Digital out of home in Raleigh



VisitNC Native Advertising

• Live from October 1 – December 30

• “Work on your Coastal Bucket List in Elizabeth City”

https://visitelizabethcity.com/blog/bucketlist

https://visitelizabethcity.com/blog/bucketlist


Digital Out of Home in Raleigh



Our 
E-City

➢ Locals-focused campaign

➢User-generated blogs

➢Microsite: www.OurECity.com



COVID-19 & 
the State of the Travel Industry



“Weekly Coronavirus Impact on Travel Expenditures in the US”. US Travel Association. July 16, 2020. 

Since the beginning of March, the U.S. travel economy’s losses 
from the COVID-19 pandemic have exceeded $376 billion. 



“Weekly Coronavirus Impact on Travel Expenditures in the US”. US Travel Association. September 17, 2020. 

North Carolina Weekly Travel Spending



“Weekly Coronavirus Impact on Travel Expenditures in the US”. US Travel Association. September 17, 2020. 

Year over Year Net Change in Weekly Travel Spending ($ millions)
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Confident:   30.5%

Not Confident: 45.2%





Other Updates



Welcome Center  
& Museum

Now open again
M-F; 10-4



Upcoming Partner Free Promotion Opportunity

➢Produce a series of 30 second vignettes 

➢Each will feature a local small business that is embracing
Count on Me NC and showing safety to their customers

➢Create a blog to highlight all the videos

➢Push out on social media, YouTube and email



Upcoming Partner Education Sessions

October 6, 9:00-10:00am

Count on Me NC Program; The Importance of Business Safety for 

Pandemic Success

Speaker: Lynn Minges, President & CEO of the North Carolina Restaurant 

& Lodging Association (NCRLA)

November 2, 6:00-7:00pm

Online Reputation Management and Virtual Customer 

Engagement Tools

Presenter: Miles Partnership

November 16,time TBC

COVID-19 Recovery Framework for Tourism and Hospitality 

Businesses

Presenter: Miles Partnership

https://www.ncsbc.net/workshop.aspx?ekey=150400099


Old Business





Original Date: September 19, 2020
Rescheduled Date: March 6, 2021

Pending: Licensing agreement with USCG

Options (still TBD): Virtual event 
Hybrid event with limited in-person runners
Postpone to 2022



New Business



Crisis Communications Plan
11.2  The DMO maintains an updated crisis communications plan. 

This plan should outline what the DMO will do to communicate with its 
customers and stakeholders before, during and after a crisis situation. It should 
indicate who the DMO spokesperson is and how the messaging will be delivered 
if normal channels are disrupted. 




